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EXECUTIVE SUMMARY

In recent years, American Jews have faced increased threats of violence and harassment both online and 
offline. According to the Anti-Defamation League, the last three years1,2,3 have seen the most cases of 
harassment, vandalism, and assault against Jews in the United States since the ADL began tracking these 
incidents in 1979. Rising antisemitism is creating a growing psychological cost, with 90% of American Jews 
saying that antisemitism is a “serious” or “very serious” problem – additionally, 60% of the general public 
agrees.4 These opinions are rooted in the American Jewish experience, as one in four American Jews say a 
Jewish institution with which he or she is affiliated has been targeted by antisemitism over the past five years.4

Against this alarming backdrop, American cultural institutions are not doing enough to combat 
antisemitism. As an organization dedicated to building cultural bridges through the arts, Creative 
Community for Peace has consistently confronted and combatted antisemitism across social media 
and in entertainment. Through careful monitoring and relationships built with entertainment 
streaming platforms, CCFP has successfully removed both user-generated and curated antisemitic 
content across multiple entertainment platforms, including Spotify, YouTube, and TikTok.
 
Despite CCFP’s impact, this report documents the extent of the entertainment industry’s glaring 
antisemitism problem. The report highlights high-profile public incidents of antisemitism in 
media — celebrities and athletes sharing conspiracy theories, bigoted Jewish portrayals in 
media, and rampant antisemitic hate-speech across entertainment digital streaming platforms. 
These incidents have reached millions of people, and have normalized and desensitized the 
public to antisemitic tropes. This is the first time an organization has produced a report explicitly 
documenting this growing problem across the entertainment industry and provided actionable 
steps to take for education.

Introduction

1https://www.adl.org/audit2019; 2https://www.adl.org/audit2020; 3https://www.adl.org/audit2021; 
4https://www.ajc.org/news/the-state-of-antisemitism-in-america-2021-insights-and-analysis

There is a feedback loop between the entertainment industry, 
influencers, and the public. Entertainment leaders are not effectively 
regulating their products or protecting their Jewish employees and 

consumers from hate, targeting and discrimination. 

The entertainment industry is one of the most influential sectors in modern society. Sports, film, TV, and music 
shape culture, reflect societal values, and impact how the younger generation sees the world. They can instill 
empathy and tolerance, or they can perpetuate harmful stereotypes. When entertainment platforms are used 
irresponsibly, their content endangers minority communities. 

Recently, there has been significant progress in these industries to increase representation, diversity, and 
tolerance. Despite this trend, the industry has a blindspot – antisemitism. Ranging from overt antisemitic 
tropes in HBO’s Lovecraft Country to hateful anti-Jewish lyrics in Grammy award winning albums, the 
entertainment industry repeatedly rubberstamps antisemitism.

https://www.adl.org/audit2019
https://www.adl.org/audit2020
https://www.adl.org/audit2021
https://www.ajc.org/news/the-state-of-antisemitism-in-america-2021-insights-and-analysis
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First, movies, TV shows, and music lyrics perpetuate Jewish stereotypes. 

Entertainment studios and music labels have rubber stamped antisemitic tropes for mass consumption. 
On TV, we’ve seen villains who partake in blood libels arbitrarily given stereotypical Jewish last names. 
We’ve witnessed the portrayal of Orthodox Jewish characters with racist views, without explanation. And in 
prominent artists’ music lyrics, we’ve heard that Jews are the “Synagogue of Satan”.1

Second, celebrities and influencers peddle the same stereotypes on 
their social media platforms, reaching millions of people. 

Athletes, influencers, and celebrities disseminate antisemitic caricatures, tropes, and sentiments to their 
millions of followers through verified social media accounts. They have claimed that Jews “blackmail” 
America and “own everything in our culture.” They have also shared content from Louis Farrakhan and 
antisemitic hate groups to the millions of their online followers.

Third, the public mirrors these views in rampant antisemitic 
posts and the cycle repeats.

Social media and digital streaming platforms are then inundated with antisemitic content from the wider 
public. Posts praise Hitler, call for the gassing of Jews, deny the Holocaust, and feature profile photos 
of swastikas. Additionally, there can be found many antisemitic QAnon conspiracy theories, horrific 
characterizations of Anne Frank, depictions of terrorist attacks against Jews, and endless antisemitic 
caricatures, tropes, and sentiments. The digital platforms try to monitor and regulate the content, to varying 
degrees of effectiveness, but the rampant spread of antisemitism across the digital landscape is expansive.2

EXECUTIVE SUMMARY

While various watchdog groups have done 
a meticulous job monitoring and exposing 
antisemitic content promoted by the media, 
governments, schools, NGOs, IGOs, and 
religious institutions, no one organization has 
yet to provide a comprehensive overview 
of the relationship between the rise in 
antisemitism in the entertainment and sports 
industries and the wider public.

As members of the entertainment community, Creative Community for Peace (CCFP) has taken on this task. 
This report identifies problematic expressions of antisemitism throughout the entertainment and sports 
industries over the last year and a half, and the perpetuation of bigotry plaguing digital platforms. We end 
with a series of recommendations on how members of our community can counter the world’s oldest and 
most adaptable hatred more effectively. This is by no means an exhaustive documentation, but highlights 
the more egregious examples to document the extent of the problem.

Curated Content Infl uencer Platforms

Wider PublicRepeat

1https://www.timesofisrael.com/rapper-sparks-anti-semitism-outcry-with-rothschild-synagogue-of-satan-lyrics/;
2https://www.adl.org/resources/report/quantifying-hate-year-anti-semitism-twitter

https://www.timesofisrael.com/rapper-sparks-anti-semitism-outcry-with-rothschild-synagogue-of-satan-lyrics/
https://www.adl.org/resources/report/quantifying-hate-year-anti-semitism-twitter
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In compiling this report, several trends emerged:

The use of antisemitic tropes and stereotypes is increeasingly acceptable within the 
entertainment industry.

The continued use of historical antisemitic stereotypes throughout the entertainment industry by individuals 
and media implies a considerable lack of awareness and/or understanding of antisemitism. The incidents 
documented range from soft-peddled antisemitic insinuations to overt displays of anti-Jewish hatred. To 
avoid assuming persistent malevolent intent, we must assume the level of ignorance relating to antisemitism 
is shockingly high within the entertainment community.

The evolving media landscape allows antisemitism to spread more rapidly than ever before.

Many of the individuals or brands sharing antisemitic ideas have considerable audience reach. Social 
media, news media, and digital streaming services enable content to spread throughout the world en 
masse. When used irresponsibly, this allows a network of hatred to permeate individuals, communities, and 
societies around the globe with rapid speed.

The documentation of the problem rarely extends beyond Jewish media.

A majority of the examples below are likely unknown to those outside of the Jewish community. While some 
of the higher profile incidents have garnered coverage in mainstream media, most have not. The lack of 
coverage on instances of antisemitism within the entertainment community allows the problem to fester  
and grow.

The entertainment industry is failing to support and protect its Jewish employees and artists. 

When curated content is approved by executives, and celebrities aren’t held responsible for their 
antisemitic views, Jewish employees of entertianment studios suffer. As the views whip from TV screens to 
smartphones, the wider Jewish community is put at risk of hate and discrimination.

EXECUTIVE SUMMARY

Trends

https://mitsloan.mit.edu/ideas-made-to-matter/study-false-news-spreads-faster-truth
https://www.bbc.com/news/technology-58058428

https://mitsloan.mit.edu/ideas-made-to-matter/study-false-news-spreads-faster-truth
https://www.bbc.com/news/technology-58058428
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According to FBI hate crime statistics, since 2009, Jews have consistently been the most targeted religious 
group in America. There are far more hate crimes per capita against Jews than any other minority, despite 
the great majority of Jews living in just a handful of states.
 
In 2019, antisemitic attacks in America doubled, with more than 60 percent of all religious hate crimes 
carried out against the Jewish community. That same year, in New York City, 59 percent of all hate crimes, 
religious and otherwise, were directed at Jews. Meanwhile, one-third of all American Jewish college 
students report having been verbally harassed, and a shocking nation-wide survey reveals that 63 percent 
of millennials and Generation Z are unclear about basic facts of the Holocaust, with over half believing 
that less than two million Jews were murdered, and 20 percent believing that Jews themselves caused the 
Holocaust.
 
In recent years, the virulent, age-old phenomenon of antisemitism has returned to the world stage, 
generating a sharp increase in hate crimes and related manifestations of Jew hatred. Perhaps more 
troubling than the rising number of antisemitic incidents, though, is how the public at large, from the 
mainstream media to self-described activists, has turned a deaf ear to this global form of racism.  Whether 
it’s Orthodox Jews enduring vicious assaults on the streets of New York City, hundreds of cases of 
antisemitic Zoom bombing attacks online, or the desecrating of synagogues throughout California, Jews 
have once again become the universal scapegoat for society’s ills.
 
A landmark 2018 CNN study of antisemitism in Europe exposed how “the belief in Jewish power runs in 
parallel with enormous overestimates of the number of Jews in the world.” Though Jews make up roughly 
0.2 percent of the global population, with Israel being the only country where more than 2 percent of its 
citizens are Jewish, a quarter of Hungarians and a fifth of British and Poles estimated that the world is more 
than 20 percent Jewish. As in America, one third of those polled knew little or nothing about the Holocaust.

The examples mentioned in this report stood out in our extensive, industry-wide chronicle of hatred 
because of the platform/audience of the speaker, the virulence of the hatred they represented, and/or 
the patterns of antisemitism displayed through repeated actions. 

The incidents documented are organized by industry:

Sports

EXECUTIVE SUMMARY

Background

Organization

Music Digital 
Entertainment

Film + TV



7

This report records incidents considered antisemitic under the International Holocaust Remembrance 
Alliance’s (IHRA’s) working definition of antisemitism. This definition was formally adopted at a Plenary in 
Bucharest in May 2016, has been adopted by 37 countries, and is also used by the U.S. State Department, 
government agencies, and organizations around the world. 

The definition reads as follows: “Antisemitism is a certain perception of Jews, which may be expressed as 
hatred toward Jews. Rhetorical and physical manifestations of antisemitism are directed toward Jewish 
or non-Jewish individuals and/or their property, toward Jewish community institutions and religious 
facilities.” 

Alongside this concise statement, the IHRA provides a list of illustrative examples of forms antisemitism 
often takes in contemporary society. These examples include “targeting the State of Israel, conceived as a 
Jewish collectivity,” rather than merely as a country with whose policies or practices one disagrees. The list 
contains several examples of conceptions of Israel or Israelis that would be construed as antisemitic. It also 
includes Holocaust denial, as well as negative stereotypes of Jews.  

Adding Expert on Antisemitism 
to DEI Teams

Adoption of IHRA Definition of 
Antisemitism

Annual Staff Training Seminars

Adopt “Tevye Test”

EXECUTIVE SUMMARY

Defining Antisemitism

Recommendations

A B

C D
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Professional athletes’ words and actions have a greater social and cultural impact than ever. And with the 
growth of social media, their messages reach far and wide, often impacting how younger generations view 
the world. With this reach, athletes have a tremendous opportunity to spread positivity and tolerance and 
broaden perspectives. But when this platform is used irresponsibly, the impact can be damaging.

NFL

• Wide receiver DeSean Jackson, who had formerly expressed his admiration for Louis Farrakhan, 
recently came under fire for posting a quote on his Instagram story falsely attributed to Adolph 
Hitler, claiming Jews “blackmail” and “extort America” and asserting that “their plan for world 
domination won’t work if the Negros know who they were.”  Later that day, Jackson posted 
the same story, this time emphasizing the portion of text referring to a Jewish “plan for world 
domination.” 

Following outrage from social media users, the press, and Philadelphia eagles’ leadership, 
Jackson apologized and promised to educate himself, which included a private conversation with 
the Director of Creative Community For Peace.  He has since spoken with a Holocaust survivor via 
Zoom and accepted an invitation to visit Auschwitz in the future. https://www.nbcnews.com/news/us-news/

eagles-star-desean-jackson-under-fire-posting-anti-semitic-quotes-n1233066

• Former NFL player Larry Johnson, who was previously suspended on Twitter for using anti-gay 
slurs, recently referred to the Hip-Hop world as a “Jewish plantation,” insinuating that Jews in the 
music industry exploit African American artists as slaves. Johnson has also engaged in Holocaust 
denial and recently perpetuated the antisemitic trope promoted by the radical Black Hebrew 
Israelites that that the Jewish people are fake “Khazar Jews.” He came to DeSean Jackson’s 
defense, claiming that antisemitism is a lie invented by Jews, who are “the devil’s people.” https://

www.timesofisrael.com/larry-johnson-former-nfl-running-back-tweets-jews-involved-in-cabal-of-evil/

                 
NBA

• Miami Heat center Meyers Leonard was recently suspended from the NBA after using an 
antisemitic slur while live-streaming Call of Duty on Twitch, a recording of which went viral. Meyers 
was also dropped by his gaming sponsors and has since released a statement apologizing for his 
offensive language and promising to seek out people to educate him on antisemitism and Jewish 
history. https://www.cnn.com/2021/03/11/football/nba-meyers-leonard-fine-suspension-spt-intl

• Multiple NBA stars came to DeSean Jackson’s defense (see incident above), including Kevin 
Durant and Stephen Jackson, the latter of whom claimed DeSean Jackson was “speaking the 
truth” about Jewish people. Later, Stephen Jackson doubled down on Instagram Live and asserted 
the classic bigoted notion that Jews control the Federal Reserve. He has since apologized for his 
comments and had a a productive conversation on Instagram live with Rabbi David Wolpe of Sinai 
Temple in Los Angeles.

INDUSTRIES

Sports

https://www.nbcnews.com/news/us-news/eagles-star-desean-jackson-under-fire-posting-anti-semitic-quotes-n1233066
https://www.nbcnews.com/news/us-news/eagles-star-desean-jackson-under-fire-posting-anti-semitic-quotes-n1233066
https://www.timesofisrael.com/larry-johnson-former-nfl-running-back-tweets-jews-involved-in-cabal-of
https://www.timesofisrael.com/larry-johnson-former-nfl-running-back-tweets-jews-involved-in-cabal-of
https://www.cnn.com/2021/03/11/football/nba-meyers-leonard-fine-suspension-spt-intl
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MLB

• Oakland Athletics bench coach Ryan Christenson gave a Nazi salute gesture in a game as a 
“joke.”

• Former MLB player Cody Decker spoke about rampant antisemitism in baseball – adding that 
“the amount of Nazis jokes I’ve dealt with throughout my entire career is pretty staggering.” 
Decker added that “It’s a very, very, very Christian sport, and not all of the players that are very, 
very Christian are the brightest of Christians,” Decker said. “That’s not knocking Christianity by 
any stretch of the imagination, I’m just telling you what I’ve dealt with throughout my career by 
being called multiple Jewish slurs by fans, by teammates.”

Soccer

Soccer fans have written antisemitic, racist, neo-Nazi slogans on banners, sung them in songs, and 
shouted them during physical attacks on fans of the opposing team. Instances include:
 

• Teams playing against Ajax of Amsterdam have chanted “Hamas, Hamas, Jews to the gas,” due 
to the many Jewish fans who support the team.

• After Dutch soccer player Steven Berguis signed with Ajax, a large antisemitic mural was drawn 
in Rotterdam, Netherlands. The mural depicted Berguis wearing a concentration camp uniform 
marked with a “Judenstern,” or “Jews’ Star.” He was also shown wearing a kippah and with an 
outlandishly large nose, a common derogatory Jewish caricature.

• Tottenham, a north London-based club, is known for having a large number of Jewish 
supporters. Tottenham fans, both Jewish and non-Jewish, have adopted the words “Yid,” “Yiddo” 
and “Yid Army” as a proud self-identifiers in an attempt to nullify the derogatory meaning. The 
word has inoffensive origins within the Jewish community, but it took on a new meaning in the 
1930s  especially in the UK  — when it was used as a derogatory term for a Jew or a person of 
Jewish origin.

• The president of the soccer team Offenbach Kickers claimed “tradition” as an explanation for 
their fans’ chant against their rivals, Eintracht Frankfurt: “Jew, Jew, Eintracht Frankfurt.” He said, 
“I’ve known that since I was a kid, so it’s not antisemitic.”

• In Germany, a survey of the soccer players of the Jewish sports club “Makkabi Germany” found 
that two-thirds of the players have experienced antisemitism. One player estimated that chants 
of “you lousy Jew” and “you should’ve been gassed” happen at about 40 percent of their games.

INDUSTRIES
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The film and TV industries are some of the most influential sectors of modern society. Hollywood 
reflects certain commonly held attitudes and beliefs about what it means to be American. When used 
irresponsibly, this power can be harmful to minority communities. 

NBC – Nurses

A recently aired episode of the medical drama included an antisemitic portrayal of Orthodox Jews. 
The problematic scene showed a Hasidic man rejecting a bone graft to heal his broken leg because of 
the possibility that it came from a “dead goyimleg from anyone. An Arab, a woman.” NBC eventually 
responded to critics and pulled the episode.
                 
HBO – Lovecraft Country

HBO’s hit series utilizes fantasy and horror elements to tell the story of persecution and discrimination 
against Black Americans. In one episode, the show adopted ancient antisemitic blood libel-esque themes. 
An antagonist in the show is named “Epstein” who conducted gruesome experiments on Black children 
and adults in the basement of a house. The show is based on a book and the book’s antagonist was 
named “Winthrop” and not nearly as nefarious. The reason for choosing an identifiably Jewish last name in 
conjunction with borderline anti-Jewish mythos is still not clear.

Netflix - Umbrella Academy

The Umbrella Academy on Netflix depicts a family of superheroes who must come together to protect 
the world. Among the evil actors they battle is a “lizard person” who disguises himself as a human, and 
an organizer of evil forces who speaks Yiddish, among other languages. These character traits echo the 
anti-Jewish conspiracy theories of former soccer player and BBC sportscaster David Icke, who has written 
books claiming that many prominent Jews are actually secret “lizard people” seeking world domination.

Antisemitic Treatment in Hollywood

• In an interview with London’s Sunday Times, “The Plot Against America” star Winona Ryder 
opened up about her experiences with antisemitism in Hollywood, sharing that she was called 
an “oven dodger” by Mel Gibson and was passed over for a movie role because she looked “too 
Jewish.”

• In response to Ryder’s interview, actress Emmy Rossum shared her personal experience with 
being stereotyped as a Jewish woman in the film industry, saying that her colleagues are often 
surprised that she is Jewish, commenting “Wow. You don’t really LOOK Jewish.” “And when I offer 
no response and let the statement linger, they continue with some kind of defensive qualifier like 
I mean that in a GOOD way! As if ‘looking Jewish’ — whatever that means to them — is something 
I should want to avoid. This makes me sick,” Rossum noted, indicating that Hollywood casting 

INDUSTRIES

Film + TV
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agents consider stereotypical images of Jews. She further elaborated on this issue, saying “I can’t 
even tell you the amount of times I received audition feedback solely based on my appearance: 
‘too ethnic’ ‘just want someone more “American” looking’ ‘we ideally want a blonde with blue 
eyes, someone that just looks nicer’.... etc.”

 
Comedians Blur the Line Between Humor and Conspiracy Theories

• After Chelsea Handler posted a clip of a Louis Farrakhan speech on social media, multiple users 
pointed out that other parts of the same speech contained vicious antisemitic pronouncements. 
Handler eventually removed the video, but not before justifying Farrakhan’s hatred, arguing 
that his views were understandably “formed during his own oppression.” Farrakhan himself 
thanked Handler for posting the video, which was liked and shared by other celebrities, including 
Madonna and Jessica Chastain. 

• Controversial French stand-up comedian Dieudonne M’Bala M’Bala was sentenced by the Paris 
Court of Appeals to pay a fine of 9,000 euros for posting an antisemitic video/song called “C’est 
mon choaaa,” which mocked the Holocaust and denigrated the Jewish community. Dieudonne 
denied being the singer and author of this song and, if not paid, the sentence could turn into a 
ten-month imprisonment. In 2020, Dieudonne was permanently banned from all major online 
platforms because he mocked victims of the Holocaust and used dehumanizing terms about 
Jews. The hateful polemicist regularly attacks the “Zionist lobby” that he claims controls the world 
and has been convicted in over 20 cases for defamation, hate speech, and endorsing terrorism in 
Belgium and France. His shows have been banned by French authorities due to their antisemitic 
content, though he has managed to have some of the bans overturned. Dieudonne continues to 
have a loyal following in France, who popularized his signature “quenell gesture”, a reverse Nazi 
salute.

INDUSTRIES
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Our interconnected world allows for content to flow freely and rapidly. Influencers, celebrities, and public 
leaders can reach the eyes and ears of the public with greater ease and efficiency than ever before. Public 
figures help shape and mold public opinion. According to a new report released by Nielsen Music, on 
average, Americans now spend just slightly more than 32 hours1 a week listening to music.  The numbers 
are even greater with the younger generations, as artists remain massively influential in the formulation of 
their opinions and actions.
 
Lyrical Content
 
Benny the Butcher

The rapper’s latest EP, released to widespread critical acclaim, features the line “my safe stuffed like a Jew 
wallet.” This refrain about Jews having money has been repeated often, for example, on Jay-Z’s song “The 
Story of O.J.,’ IDK’s song “Mazel Tov,” Griselda’s song “City on the Map,” and 21 Savage’s song “ASMR.” 
Even though often stated in admiration, this form of philo-semitism has been around since the early days 
of hip-hop.
 
Freeze Corleone

French Rapper released his debut album La Menace Fantome (i.e. LMF), which was met with commercial 
success, until he was dropped from his label, Universal Music France, due to “unacceptable racist 
statements” on the album. Indeed, several tracks on LMF resurrect classic antisemitic tropes, including 
trivializing the Holocaust, comparisons to Adolph Hitler, and crude stereotypes about Jewish money.

7/777 Project

The political indie-rap project, which describes itself as a “project fighting first against international racist 
terrorists, international Zionist terrorists, their accomplices, their affiliates, their pawns” released an album 
replete with anti-Jewish hate, accusing Jews of being “demonic,” money-hungry, and in control of the 
“freemasons” and world banks. Their latest single, “Sabbataist Zionist Wahhabi Freemason Terrorists” 
illegally sampled a Public Enemy beat and has since been removed from certain streaming music 
platforms, such as Bandcamp and Soundcloud.

Jay Electronica

The acclaimed hip-hop artist released his debut album, A Written Testimony, which featured an array 
of high-profile rappers, including Jay Z, who was heavily involved with the promotion of the album. An 
enthusiastic follower of Louis Farrakhan, Jay Electronica echoes his bigoted rhetoric throughout the 
album, referring to Jews as the “Synagogue of Satan,” and claiming that “the Rothschilds rule the world.” 
Following the release of the album, which was criticized by many in the Jewish community, Jay Electronica 

1https://www.nielsen.com/us/en/insights/article/2017/time-with-tunes-how-technology-is-driving-music-consumption/

INDUSTRIES

Music

https://www.nielsen.com/us/en/insights/article/2017/time-with-tunes-how-technology-is-driving-music-consumption/
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continued his vitriolic hatred, referring to prominent Rabbi Abraham Cooper as the “devil”, calling black 
people the “TRUE Children of Israel” and using the anti-Jewish hashtag #synagogueofsatan on social 
media.

Conspiracy-filled Social Media Rants

• British rapper, DJ and record producer Wiley, known as the “Godfather of Grime” recently went 
on a rant on social media over the course of multiple days, in which he angrily compared Jews to 
the KKK, claimed Jews are imposters and control business interests, and threatened the Jewish 
community with violence. He also shared multiple video rants on Facebook and Instagram. These 
anti-Jewish tirades prompted a massive 48-hour walkout campaign organized by British Jews and 
their allies, urging social media giants to permanently remove Wiley from their platforms. Wiley 
was subsequently banned from Twitter, Instagram, Facebook, TikTok, and YouTube. He was also 
dropped by his management team and investigated by the British police.

• Hip-hop artist and radio personality Trick Trick went on an Instagram rant that Jews control the 
music industry, stating in part “Who owns the labels, who runs the budgets, who dictates what 
budgets get spent on … the Jewish. Jewish! Get it right!!!” This age-old libel that Jews control the 
world has been repeated by other artists as well, for instance Meek Mill tweeted that “Jews have 
always owned everything in our culture,” and Mos Def rapped that some “tall Israeli is running this 
rap sh*t,” referring to Jewish music executive Lyor Cohen. A cabal of influential Jews controlling 
the world, pulling strings is one of the most damaging and persevering antisemitic tropes in 
history.

 

Jew Hatred

• Westworld’s Evan Rachel Wood and Game of Thrones’ Esme Bianco accused ex-partner Marilyn 
Manson of sexual abuse and antisemitism. Specifically, in a filed lawsuit, Bianco claimed Manson 
possessed Nazi memorabilia, including a whip and a knife he allegedly beat her with, which he 
said had been owned by the Nazis. Wood claimed Manson had Nazi-inspired tattoos, directed 
derogatory anti-Jewish slurs at her, and drew swastikas over her bedside table. Manson also 
allegedly told Wood that it’s “better” her mother converted to Judaism, because it meant that she 
wasn’t “blood Jewish.”

• National Socialist black metal, also known as NSBM, Aryan black metal, and neo-Nazi black metal, 
is a political movement and subgenre within the black metal music scene that promotes neo-Nazi, 
fascist, and white supremacist ideologies. NSBM artists typically combine neo-Nazi imagery and 
ideology with ethnic European paganism, Satanism, or Nazi occultism, or a combination thereof, 
and vehemently oppose Judaism from a racialist viewpoint.

• Roger Waters: During a concert performance of his song “Goodbye Blue Sky,” Roger Waters 
projected an animated scene showing Israel dropping bombs in the shape of Stars of David and 

INDUSTRIES
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dollar signs. The Anti-Defamation League stated at the time that:  “[the animation played into the] 
worst age-old anti-Semitic stereotype about Jews and their supposed obsession with making 
money … the images he has chosen, when put together in the same sequence, cross a line into 
anti-Semitism.”

• Waters has regularly flown a big pig-shaped balloon emblazoned with the Star of David 
above the crowds at his concerts, while performing in attire consisting of a long leather 
jacket and red-and-white armband. The Simon Wiesenthal Center has described the pig as 
a “classic disgusting medieval anti-Semitic caricature widely used by both Nazi and Soviet 
propaganda to incite hatred against Jews.”

• In his attempt to pressure a Pink Floyd cover band into canceling a 2019 performance in 
Israel, Mr. Waters evoked the blood libel of Jews killing innocent children, stating on social 
media: “The people you intend to entertain are executing their neighbor’s children, shooting 
them down in cold blood every day.”  

INDUSTRIES
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TikTok

Social media platforms evolve frequently. TikTok, the Chinese social media app that allows users to create 
and share short videos, has quickly become incredibly popular and widely used around the world.  In less 
than five years, the platform has racked up more than a billion users, and its popularity continues to grow. 
Because of its complex algorithm, TikTok videos have the potential to reach hundreds of millions of users, 
many of whom are children. Like many other social media platforms, TikTok is often utilized by extremist 
groups to spread bigotry, conspiracy theories, and extreme antisemitism.

• Since TikTok was released to the global public in 2018, the platform has become a hotbed of 
extreme antisemitism. Expressions of contemporary and classic antisemitism appear on the 
platform, from Holocaust memes, to “fake Jew” accusations, to QAnon conspiracy theories, to 
horrific characterizations of Anne Frank, to depictions of terrorism.

• Antisemitic messages are inserted into some of the platform’s most popular content, through 
the videos themselves, comments, hashtags, captions, and account usernames and descriptions. 
Jewish creators on TikTok have reported that they experience antisemitism nearly every time 
they post content to the platform, regardless of whether or not their content makes reference to 
Judaism.

• Jewish teens say they are bombarded daily with spam and death threats in the comments. Though 
TikTok’s algorithms are generally successful in flagging and removing problematic material, TikTok 
often ends up unknowingly promoting antisemitic memes, including a concentration camp meme 
that received over 6.5 million views before it was removed.

• TikTok has said it has a zero-tolerance policy towards antisemitism and is routinely implementing 
new features to tackle content and behavior, unfortunately users are often one-step ahead, re-
uploading previously removed videos or creating new accounts under a different username. Users 
will also code their language and symbols, making their hatred even more difficult to identify and 
remove.

Spotify

The popular music streaming service Spotify, which boasts hundreds of millions of subscribers, has 
increasingly become home to antisemitic hate through its user-generated playlists and featured artists.

• Despite updating its content policy and attempting to crackdown on antisemitic music in the past, 
there are still dozens of National Socialist Black Metal (NSBM) bands as well as hip-hop music that 
features antisemitic lyrics on its platform.

• Hundreds of user-generated playlists have titles or descriptions that praise Hitler, call for the 
gassing of Jews, deny of the Holocaust, or feature profile photos of swastikas and Hitler. Examples 
of some of the offending playlists included: “Gas the Jews,” “Anne Frank Bash 2012 (Ima Jew),” 
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“Anne Frank’s Gassing Up,” “Hitler’s Sexy Mixtape” and “Hitler Did Nothing Wrong.” The offending 
content will often be removed, only to be re-uploaded, turning the moderation process into a 
tedious game of whack-a-mole.

Additionally, Spotify currently hosts antisemitic podcast episodes. An example of this is the podcast series 
entitled  “The Time and What Must Be Done” by Louis Farrakhan, that is uploaded by Nation of Islam 
member Keonna Muhammad, who is part of the Vanguard of the Nation of Islam. This troubling series was 
removed promptly by YouTube after finding it to foment Jew hatred. 

Here are a just a few examples of some of the antisemitic remarks and subjects found in the “Time and 
What Must be Done” series that Spotify continues to host:

• “Why the Jews hated Jesus past and present” (description of Part 18)

• “Jews are the Synagogue of Satan” (Part 21)

• “You that think that those who refer to themselves as Jews are the real Children of Israel? No. You 
have made a real theological mistake and some of you have made a theological error because 
you know the truth, but yet you consider your wickedness in promoting a deceptive lie.” (Part 5)

• “The Jewish media has normalized sexual degeneracy, profanity, and all kinds of sin.” (Part 20)

• “Socialism or communism is a doctrine they have to fight cause it ends their wealth and their 
power, wherever socialism rises, capitalism begins to die…So the International Jew is affected by 
the rise of socialism, it is in their DNA to fight anything that will raise the common man. This is why 
they fight any voice that the little man will listen to.” (Part 17)

Clubhouse

Recently launched, Clubhouse is the latest social networking platform to come under fire for hosting 
troves of antisemitic content. The hit invite-only social media app, recently valued at 4 billion dollars, 
exploded in popularity during the COVID-19 pandemic, allowing large numbers of people to join “rooms” 
and talk with each other about specific topics. However, since inception, it has also served as a platform 
to further antisemitic conspiracy theories, including the notions that Jews controlled the slave trade, Jews 
control the media and banks, and Jews are not a minority but “white” and “privileged.”  

• In a room called “The Jews & Asians vs Black Reparations is the REAL BATLE”, for example, one 
member praised the Holocaust multiple times, while another declared, “Jewish people cry about 
Hitler, but the thing is, it’s an unpopular opinion, but Hitler did what he had to do for his people. 
Germany today is a superpower because of Hitler.”

• In another room titled “White Jews Who Deny Their Whiteness and privilege,” nearly 200 people 
discussed how Jews were behind the trans-Atlantic slave trade (a Farrakhan-invented and 
thoroughly debunked conspiracy theory), that Jews control the federal reserve, and that minorities 
are pawns for Jews to destroy white people.

• Other titles of rooms found recently on Clubhouse include “Black Jews genetically are monkeys 
with identity crisis,” “White Jews have more power than blacks in America,” “Finally, white Jews are 
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getting a taste of their own medicine,” and “Were 6 million Jews really killed? (Serious topic).”

Clubhouse has unique challenges since the conversations are live and monitoring spoken language is 
difficult in real time, however, there is far more that can be done, such as allowing users to report a room, 
and not merely a speaker.

YouTube 

One of the most challenging platforms to police is the video sharing website YouTube, which operates 
under the protection of the Digital Millennium Copyright act. This act effectively places the responsibility 
of policing on the users, who must notify YouTube of hate speech or copyright-infringing materials. 
Recently, copyright holders have made an effort to amend this law to give YouTube more responsibility 
over moderating problematic content. As content on YouTube is less regulated than other entertainment 
platforms, far right groups and terror organizations have discovered a ripe environment for youth 
radicalization and indoctrination.

For years, YouTube has been providing Louis Farrakhan and the Nation of Islam with a megaphone 
to advance their antisemitic propaganda. Farrakhan’s infamous July 4, 2020, Criterion address, where 
he referred to Jews as satanic and “the enemy of God” who should have their brains knocked out, for 
example, was viewed more than a million times and re-posted on dozens of channels before YouTube 
took it down and permanently removed the Nation of Islam channel.  Many individual accounts of Nation 
of Islam members are still up, amassing tens of thousands of followers.

Despite a June 2019 policy that updated hate-speech prohibitions to include ideologies such as white 
supremacy and Holocaust denial, hate-filled channels still proliferate on YouTube, sometimes amassing 
millions of dedicated followers.

In 2020, Israeli authorities detected 1.7 million antisemitic messages from more than 45,000 users on 
YouTube and Twitter. 

 

Apple/Tidal/Deezer/Soundcloud/ Bandcamp

Other mainstream music-streaming services are struggling to implement and adequately enforce their 
own incitement policies on hate speech and violence, particularly when it comes to antisemitism. All have 
been found to host dozens of antisemitic artists, songs and playlists, particularly within the NSBM (National 
Socialist Black Metal) genre. The glorification of terror, encouragement of violence, and promotion of 
antisemitism are clear violations of community standards. Given the extensive reach of such platforms, 
these digital services must continue to work to safeguard their sites, given the role they play in shaping 
young minds and influencing public opinion.
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Given the current improvements being made in the entertainment industry to prevent anti-Black racism 
and other forms of hatred, along with social and structural inequalities, executives already have all the 
tools at their disposal to effectively identify and counter antisemitism. Below are recommendations for 
steps executives can take:

Adding expert on Antisemitism to DEI teams

Corporate DEI initiatives represent a significant step forward in increasing equity, representation, and 
greater racial and gender awareness. While we applaud these developments, recent events have 
made it starkly clear that many corporations, organizations, and entities have an antisemitic blind spot. 
Antisemitism’s manifestation can be complex, intersectional, historically rooted, and systemic. 

The uniqueness of anti-Jewish hatred, particularly surrounding the conversation of Israel, the only Jewish 
state, requires experts in the field. We encourage entertainment companies to explore opportunities to 
consult with experts on antisemitism as part of their DEI initiatives, whether that is bringing on an expert 
to their team, consulting with an employee in the company that has a working knowledge of antisemitism, 
and/or engaging with a third-party expert on antisemitism when it comes to formulating the company’s 
plans to tackle discrimination.  Without utilizing those with the proper training, expertise, and knowledge 
on the causes, symptoms, and manifestations of antisemitism, corporations are unlikely to grasp or 
mitigate harmful Jewish “othering” occurring in places of work.
 
Annual Staff Training Seminars
 
Antisemitism works differently than many other forms of hatred since it punches up and down. While most 
racists see “the other” as being inferior to them, Jews are often seen both as inferior and as all powerful. 
Even the derivation of the term “anti-Semitism” is largely misunderstood by most people, who think it 
signifies hatred of “Semites.” In this regard, we recommend the following be instituted:
 

• Mandatory annual training session on antisemitism for the members of the DEI and human 
resources teams at entertainment companies.

• Recommended annual training sessions for all employees on antisemitism.

• The creation of clear and specific policies that confront antisemitic incidents, including 
nondiscrimination policies.

• Disciplinary action taken against employees who espouse antisemitic hatred should be the same 
as disciplinary actions taken for violations of other forms of hatred.

• Encourage leadership to facilitate intergroup dialogue and bridge building activities between 
Jews and other minorities within the companies.
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Adoption of the IHRA Definition of Antisemitism
 
We encourage entertainment corporations, sports leagues, and digital services to adopt the 
International Holocaust Remembrance Alliance’s (IHRA’s) working definition of antisemitism. This will 
help serve as a guiding marker to identify when events, statements, actions, or content crosses the line 
into antisemitism.

For example, contemporary examples of antisemitism could include:

• Calling for, aiding, or justifying the killing or harming of Jews in the name of a radical ideology 
or an extremist view of religion.

• Making mendacious, dehumanizing, demonizing, or stereotypical allegations about Jews as 
such or the power of Jews as a collective — such as, especially but not exclusively, the myth 
about a world Jewish conspiracy or of Jews controlling the media, economy, government, or 
other societal institutions.

• Accusing Jews as a people of being responsible for real or imagined wrongdoing committed 
by a single Jewish person or group, or even for acts committed by non-Jews.

• Denying the fact, scope, mechanisms (e.g., gas chambers) or intentionality of the genocide 
of the Jewish people at the hands of National Socialist Germany and its supporters and 
accomplices during World War II (the Holocaust)

• Accusing the Jews as a people, or Israel as a state, of inventing or exaggerating the Holocaust.

• Accusing Jewish citizens of being more loyal to Israel, or to the alleged priorities of Jews 
worldwide, than to the interests of their own nations.

• Denying the Jewish people their right to self-determination, e.g., by claiming that the 
existence of a State of Israel is a racist endeavor.

• Applying double standards by requiring of it a behavior not expected or demanded of any 
other democratic nation.

• Using the symbols and images associated with classic antisemitism (e.g., claims of Jews killing 
Jesus or blood libel) to characterize Israel or Israelis.

• Drawing comparisons of contemporary Israeli policy to that of the Nazis.

• Holding Jews collectively responsible for actions of the state of Israel.

• Actions or statements that violate the three D’s test when it comes to Israel: Delegitimization 
of Israel, Demonization of Israel, & subjecting Israel to Double standards not applied to other 
countries.
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Adopt “Tevye Test”
 
Inspired by both the Bechdel Test, which measures the representation of women in TV and film, and the Riz Test, 
which measures the same for the Muslim community, The Tevye Test, rooted in Ben M. Freeman’s work in the 
upcoming second chapter in his trilogy on Jewish Pride, aims to measure the representation of Jews in the media. 
 
Working in a feedback loop, the media reflects perceptions of reality back to the public while simultaneously 
shaping how viewers interact with the world. This is complex, particularly for marginalized groups, who may be 
represented in ways that perpetuate stereotypes and negative perceptions of their communities. 
 
Asking whether a piece of media simply features a minority character is not enough to help us gauge the value of 
that representation. It is not just the frequency of minority representation that matters, it is also the quality of that 
representation. 
 
With regards to Jewish people, depictions of Jews in popular culture tend to trend towards, what Ben M. Freeman 
describes as, the Trichotomy of Jewish Representation: 

• Funny Secular Jews: Jews, Jewishness and Judaism as the butt of a joke, particularly through 
reinforcement of non-threatening Jewish stereotypes.

• Murdered Jews: A specific focus on Jewish death, destruction and trauma.

• Bad Orthodox Jews: A demonization of Jews via stereotypes, and in particular, Orthodox Jews and 
traditional Judaism which are depicted as contradictory to Western values. 

 
The Jewish People are an ethnoreligious nation indigenous to the Levant. They are part of a distinct culture and 
civilization and are bound by ancestry, indigeneity, land, tradition, values, experience, language and religion, in 
the form of Judaism. However, despite the beauty of Jewish culture and civilization, the Trichotomy of Jewish 
Representation often depicts Jews in offensive, damaging and reductive ways. They are examples of Erasive Jew-
hate which erases Jewish identity and experience.
 
The Tevye Test is a solution to a historic problem and aims to support both Jews and non-Jews in creating more 
accurate and nuanced representations of Jewish people in media.

Final Thoughts and Contact Information
 
History’s lessons are clear. When antisemitism is ignored, accepted, and tolerated, there are tragic consequences 
for the Jewish people and the world. The entertainment and sports industries can be better allies in the fight 
against antisemitism by deploying a range of tools, policies, and strategies. We hope that they will.
 
For help implementing the recommendations outlined in the report, please contact Creative 
Community for Peace: 
https://www.creativecommunityforpeace.com/contact/ or email us at info@creativecommunityforpeace.com. 

RECOMMENDATIONS

https://bechdeltest.com/
http://www.riztest.com/about-the-riz-test
http://CCFPeace.org/?Tevye
https://www.creativecommunityforpeace.com/contact/
mailto:info%40creativecommunityforpeace.com?subject=


Stay up-to-date on and get involved at:
www.creativecommunityforpeace.com

Follow us on social!
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